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This is not a comment on the actual item or service you sell but in how you present it. If you’re not using your
audience’s language and talking to a need they’ve identified, you’re fighting a marketing battle, and you need to
change that today. Here’s why:

Years ago, I worked with a client who used a term I had never heard before. She wasn’t selling to NASA or some market
ladened in acronyms. It was a common audience, albeit somewhat younger than me. But when she insisted she was the
leader of this term, setting the pace for this term, I had to ask her what it was.

She gave me a very simple explanation.

So I, in turn, asked her a simple question—“Is that what your audience calls it?”

Not yet, she answered.

I understood what she was doing—she was trying to differentiate herself in the market by creating a new phrase. But
this phrase wasn’t a marketing tag line or the name of her product.

It was simply a more complicated way of explaining what she sold.

Why Complications Suck in Marketing
The problem with what she was doing was that no one was searching for that term. Her intentions were smart—
differentiation. But how she was differentiating was using a lot of her prime SEO landscape on a term no one recognized
and no one was searching for.

So we ended up adding more search-friendly (and recognizable) words in her headlines and used her differentiator in
more of the body content and explanation.

When you are marketing to your ideal audience, you must understand how they search for you and what vocabulary
they use. Additionally, if you are serving a localized market, you want to consider the common vernacular and market
using those terms. For instance, where I grew up, we referred to sweet, fizzy drinks as soda. On the other side of the
state where my cousins lived, it was pop. In parts of the south it’s Coke, regardless of the flavor or kind. You need to
take those words into account when selling regionally.

If you want your audience to find you and know what you’re selling, you need to appeal to them using what they know
they need and the language they use to voice it. Trying to get them to change how they think of what you sell involves
education and education takes time. Initially, that will create a disconnect or friction in the buying process (worse than
that, they won’t be able to find you on search).

There’s a Time for Clever
Don’t get me wrong. I enjoy a clever marketing campaign. But if you’re going to be clever, use it in ways that won’t
detract from you and your message. Don’t use clever in places that might impede your search. You want that to be as
clear as possible.



Clever works well in advertisements because there’s an entertainment component at work. Entertain your audience and
they’ll remember you. On the other hand, use a clever title or header description of what you do on your website and
you won’t show up in search if your audience isn’t using that term. For instance, if I sold roses my main header on my
website shouldn’t be “long-stemmed romance” unless people buying flowers refer to them that way. They don’t. So your
poetic, creative mind isn’t doing your wallet any favors.

If you’re selling what your customers need, you should also be using the language they do to find you. Sure, there’s time
to educate them on a new term or differentiate yourself in a new way, but that comes later after you build a little
momentum.

Christina Metcalf is a writer/ghostwriter who believes in the power of story. She works with small businesses, chambers of
commerce, and business professionals who want to make an impression and grow a loyal customer/member base. She loves
road trips, hates exclamation points, and is currently reading three books at once.
_______________________________________
Medium: @christinametcalf
Facebook: @tellyourstorygetemtalking
Instagram: @christinametcalfauthor
LinkedIn: @christinagsmith
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Summer Sack Lunches are distributed through the YMCA
for 11 weeks of the summer starting June 3.
Local teams form to keep the refrigerator full of sandwiches
and snacks for one week for each team.
We have three weeks still to be scheduled with a team.
This program is provided by the partnership of the YMCA
and the Storehouse.
Interested? Contact Kim Canete at
kimberlycanete7@gmail.com
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 HWY 385 ROUTING INITIATIVE 
BH&B is sharing information related to the upcoming Hwy 385

infrastructure improvement project that will include routing options and

continuous business promotion. BH&B's goal is to educate and to

explain that this simple detour will not prevent, nor should it discourage

visitors from enjoying their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate
major traffic changes.
To subscribe, simply text “US385” to 605-566-4041.
Subscribers can unsubscribe at any time.

To have things added to Buffalo Bytes, please send to bytes@custersd.com. Items need to be received by Wednesdays at noon in order to be
added to weekly Buffalo Bytes. Thank you!

MARK YOUR CALENDAR

June 7-9
Off Road Rally

June 21-23
Summer Mickelson Trail Trek

WEEKLY HUMOR

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/
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CHAMBER HAPPENINGS





5/16/24

The Custer Chamber of Commerce is helping with the fundraising for the Annual Custer
4th of July Fireworks Display.

This approximately 30-minute fireworks display, at no charge to spectators, costs
around $25,000 each year and is funded strictly by donations.



around $25,000 each year and is funded strictly by donations.

Please consider placing this poster in your business this upcoming season.

Please contact the Chamber if you have any questions and/or to participate.
605-673-2244

615 Washington St
dmurray@custersd.com



Printable Poster

https://files.constantcontact.com/5db701af301/06955150-eeac-4651-b49d-c2fcd4582316.pdf?rdr=true


 

WELCOME

NEW MEMBERS!

Rod & Avis Converse
​Black Hills Bungalows

Black Granite Construction
The Honest Painting Co
​Encore Energy Corp.

605 Property Services
JQ Clothing Company
J&M Lawn Care LLC

T&M Concrete Construction
Black Hills Sauce & Dough Co.

Plenty Star Ranch Retreat
Carr Electric Co, LLC

Vibin' Vocals Karaoke Entertainment
Aspen Federal Credit Union

Sturgis Mustang Rally
Early Learner Custer
​Sow Native/Wild Ones

Custer Care and Rehabilitation Center
Game On! LLC

Red Sands Ridge
​Black Hills Realty

​Custer Piecemakers Quilt Guild
​All Net Connections
​Gold Valley Camp
​Black Hills Candles

Black Hills Family Vacations
Hillcrest HVAC and Appliance Pros

​Reed's Chimney Sweeping, Handyman & Caretaking
Jubilee J Photography

Willow Creek Child Care
Broken Boot Dispensary
​Growing Roots, Inc

​Homestead Carpet Care



​Homestead Carpet Care
Lenny Merriam CPA, CFE, PLLC

MEMBER SPOTLIGHT

Today's membership spotlight goes too........ The Custer Wolf - Food & Drink . The Custer Wolf is a town favorite
for many. The Custer Wolf Food & Drink provides casual dining, fresh-made food & a variety of craft beer &
unique wine. Famous for elevated pub food, bread pudding & laid-back vibe. You can see The Custer Wolf's

hours on their Facebook page.

AREA EVENTS

https://www.facebook.com/custerwolf?__tn__=-%5DK*F
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For More information
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Visit our Website
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Calling kids (age 4-15) in the Black Hills area ~ Smokey Bear is eager to see your artwork!
 
The Black Hills National Forest is hosting a coloring contest for our local children to celebrate Smokey
Bear’s upcoming 80th birthday.
 
Since 1944, Smokey Bear has been showing generations of Americans the importance of preventing
unwanted human caused wildfires. Winning artists will receive a special prize from Smokey Bear on his
80th Birthday, August 9, 2024!
 
The competition is open to children in the general Black Hills area and will be judged by age group.
 
Learn more, including how to Enter, at: Black Hills National Forest - Just for Kids (usda.gov)

NEWS FROM THE STATE

https://www.fs.usda.gov/detailfull/blackhills/learning/kids/?cid=fseprd1169917


FOR IMMEDIATE RELEASE: Wed., May 22, 2024
CONTACT: Katlyn Svendsen, Global Media & Public Relations Representative, Travel South Dakota
 

Travel South Dakota’s Summer Campaign Off to Hot Start
 

PIERRE, S.D. – With Memorial Day nearing, summer travel is on the minds of many, including those who have seen
Travel South Dakota’s newly launched iteration of “So Much South Dakota, So Little Time.” The campaign is seeing
early success, having already generated an estimated $21.4 million in revenue through more than 97,200 hotel and
flight bookings.
Launched in March, the campaign has generated 82 million impressions, reaching more than 9.7 million individuals.
Web traffic to TravelSouthDakota.com is up 53% since the campaign launch.
Travel South Dakota’s campaign seeks to remind prospective travelers of the joys that arise from letting go, following
intuitions, and being spontaneous. This year’s creative direction taps into nostalgia in a place where travel is less
complicated and more raw and transformational.
“People are attracted to South Dakota’s natural beauty, outdoor adventures, arts and culture, and the opportunity to
experience the wonder and awe of authentic experiences,” said James Hagen, Secretary of the South Dakota
Department of Tourism. “Staying in front of target audiences with our message reminds people of the great places that
await them in South Dakota, and that there is so much more to experience and explore in our state than most realize.”
Launched in March and continuing through October 2024, the “So Much South Dakota, So Little Time” peak campaign
will continue to increase brand awareness, change perception, and drive qualified traffic to the Travel South Dakota
website. The length of the campaign has been extended through October to prepare for seasonal shifts, take advantage
of key travel planning timing, and reduce shoulder season gaps. 
As video performance for Travel South Dakota’s campaigns has been consistently excelling and this year’s plan focuses
on video content in a variety of lengths. Creatively, the campaign includes never-before-seen footage from across the
state. To relate to the different audiences, there are several storylines. A consumer may follow a friend group’s
statewide adventure that goes from sailing in Yankton to a concert in Historic Deadwood; a family that goes from
watching a rodeo to exploring the Children’s Museum of South Dakota in Brookings; or a couple that goes from fine
dining in Sioux Falls to rock climbing in the Black Hills. 
The campaign aims to garner more than 138 million impressions regionally and 80 million impressions nationally across
a mix of paid media channels including TV, video, audio, print magazine, out-of-home, podcasts, display, and paid
social. Also in the mix are podcast host reads coming from Atlas Obscura, Bobby Bones, Hannah Brown, Office Ladies,
and others. The out-of-home efforts are focused in Minneapolis, Minnesota and Denver, Colorado. Also new this year,
Kansas City, Missouri has been added to the list of key markets.
Based on recent research from Longwoods International, the “So Much South Dakota, So Little Time” campaign is
resonating with potential visitors as 63% were aware of the advertising and reported it improved their overall perception
of the state. After exposure to the campaign, consumers reported increasing their thoughts as the state being “an
exciting place,” a “fun spot for a vacation,” and a “must-see destination.”  
The “So Much South Dakota, So Little Time” peak campaign promises to restore the mystery in people’s lives and offer
summer travelers a chance to escape and leave feeling transformed and fulfilled.
For more inspiration and travel planning resources, visit TravelSouthDakota.com.
Tourism industry members looking to receive more information about the 2024 campaign can visit this link.
The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The
Department is led by Secretary James D. Hagen.

-30-

Media Notes:
For downloadable examples of the creative for the “So Much South Dakota, So Little Time” campaign, click here

MAY 2024
SDVISIT.COM

mailto:katlyn.svendsen@travelsouthdakota.com?subject=
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https://click.email.travelsouthdakota.com/?qs=b272d33d0f591c5a18403a324ac5892a9b409526b436e8b30d0a49e3f0fd5d2b0a7abf1dfbce73f902d746cbf061fb89b78101f1629dc121


Greetings, Tourism Partners!
Travel South Dakota's FREE Online Hospitality Training continues to be a hit! The training was created for our travel
and tourism industry partners as assistance in training their staffs, but it is available for any South Dakotan to utilize and
it's available year-round.
The training includes 10 lessons ranging from dependability and communication skills to lessons on hygiene and cross-
promotion of the state (and more lessons are in the works). Once all 10 lessons have been completed, the participant
will receive a certificate.  
Knowing time and resources vary for everyone, we've aimed to make this training as easy to access as possible. It's
free, may be completed on any mobile device or desktop, can be paused and saved to complete at a later time, and
may be taken more than once. It also counts towards the criteria for both our Great Face Program and Great Place
Program.
For more information about the Online Hospitality Training, Great Face Program or Great Place Program , visit
SDVisit.com or email Bailey.Tysdal@TravelSouthDakota.com.
All our best,
Jim and Team
 

PRESS RELEASE

​Project Update
Friday, May 3, 2024

Current Conditions:
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Current Conditions:
Users of the roadway can expect delays of 15 minutes and the use of pilot cars and flaggers.
Traffic is being diverted on two gravel diversions (a temporary at-grade roadway next to the
original road).

Diversion 1 is approximately3/4-mile north of the intersection of U.S. Highway 385 and
Highway 44. A width restriction of 12 feet is in place.
Diversion 2 is immediately south of the Pennington-Lawrence County Line. A width
restriction of 12 feet is in place.

Coming Up:
Temporary fence installation will begin later this spring in the project area.
Milling (removal of the existing pavement) will begin later in May, and users of the roadway can
expect to be driving on loose dirt and gravel between S.D. Highway 44 and Pactola Dam through
the summer.
Complete road closures within the project area begin Monday, May 20, 2024 and conclude
Saturday, July 12, 2024.

View Construction Updates

� Road Closures Beginning May 20, 2024 �
The Pactola North Boat Ramp will not be accessible during weekdays from Monday, May 20, 2024
through Friday, June 7, 2024 (accessible on weekends and Memorial Day from the north). After
Friday, June 7, 2024, the Pactola North Boat Ramp will only be accessible from the north. Access
will be available to the Pactola North Boat Ramp from all directions after Friday, July 12, 2024.
Access to the Pactola South Boat Ramp will not be impacted during these closures. Boaters can
access the South Boat Ramp via Highway 16/Highway 385 or Sheridan Lake Road/Highway 385.
The posted detour will be S.D. Highway 44 and U.S. Highway 16. Locals may find alternative
routes, but the SDDOT recommends travelers exercise caution when using non-maintained
roadways.
Emergency services are aware of these closures and are closely collaborating to provide response
coverage.
Non-closed areas within the project limits (Pennington-Lawrence County Line to Highway 44) will
be under construction during closures.

https://us-385.com/project-updates/


� Construction Zone Reminders �
Follow posted speed limits in construction zones.

Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


Mount Rushmore National Memorial News Release
 
For Immediate Release – May 3, 2024
Contact: Earl Perez-Foust
Phone: (605) 574-3115
Email: moru_information@nps.gov

 
Summer 2024 Activities and Hours Begin Memorial Day

Weekend
 
 
KEYSTONE, SD –– Beginning May 24, visitors to the Memorial will have a variety of interpretive
programming and experiences to choose from to enjoy their visit to this Iconic location. The Visitor
Center and Information Center will be open from 8am until 10pm, and the Sculptor Studio will operate
from 8am until 8pm through mid-August. The NPS App and Operating Hours webpage are available for
visitors to use when planning their trip.
 
Activities throughout the summer range from daily ranger talks, sculptor studio presentations, cultural
demonstrations, and the evening lighting ceremony. Rangers also walk the grounds to engage in
informal conversations about the significance of the site and to assist with orientation. Park
programming has been scheduled to give visitors to the Memorial the flexibility to plan their visit
efficiently. Programs are occurring throughout the site at a variety of locations throughout the day. Each
day is completed by the renowned lighting of the sculpture accompanied by a ranger talk and a short
film. Visitors are encouraged to plan their visit to the Memorial by visiting the park website or inquiring
at the Information Center upon arrival to the site. All programs are subject to change due to inclement
weather and staff availability.
 
Interpretive programming is one of the fundamental services provided by National Park Service sites
nationwide. Ranger programs provide an opportunity for visitors to connect emotionally and
intellectually to their shared national heritage. Visitors are encouraged to explore their personal

mailto:moru_information@nps.gov
https://www.nps.gov/moru/learn/news/summer-2024-activities-and-hours-begin-memorial-day-weekend.htm
https://www.nps.gov/subjects/digital/nps-apps.htm
https://www.nps.gov/moru/planyourvisit/hours.htm


intellectually to their shared national heritage. Visitors are encouraged to explore their personal
connections to these sites through their engagement with park staff and other services provided at the
Memorial.
 
For visit planning information, park operations, and to learn more, visit the park website. Follow us on
Facebook and Instagram.

 
About the National Park Service: More than 20,000 National Park Service employees care for
America’s 429 national parks and work with communities across the nation to help preserve local history
and create close-to-home recreational opportunities. Learn more at www.nps.gov and on Facebook,
Instagram, Twitter, and YouTube.
 
Alt-text: A uniformed park ranger delivers a program in front of numerous visitors of various ages. The
Mount Rushmore sculpture is framed in a window behind him and he is standing next to a smaller
replica of it.
 
Image Credit: A. Rimstidt
 
Earl Perez-Foust, he/him
Program Manager
Interpretation and Education
Office: 605-574-3115
Mount Rushmore National Memorial
 

Black Hills Playhouse Announces General Admission Tickets Now
on Sale for 2024 Season

All tickets are now on sale for Season 78 at the Black Hills Playhouse!
 

For Immediate Release

Black Hills, S.D. — General Admission tickets are officially on sale for summer shows held at the Black Hills
Playhouse. The Black Hills Playhouse is holding its 78th season of performances this summer, with the 78th Season
Kickoff on Sunday, June 9, 2024. Season 78, titled “Be a Part of Our Worlds–Farce. Fins. Fan. Forensics.” features four
productions, The Play That Goes Wrong, The Little Mermaid, The Best Little Whorehouse in Texas, and The Curious
Incident of the Dog in the Night-Time. A pre-season warmer, the Tatanka Teaser Cabaret, hits the stage for one
performance only on Saturday, June 1 at 2:00 pm.
Along with general admission tickets, attendees can also purchase Buffalo and Baby Buffalo passes which offer
discounted tickets. The Playhouse is located in a gorgeous location in Custer State Park. If attending a performance, a

https://www.nps.gov/moru/index.htm
https://www.facebook.com/MountRushmoreNPS
https://www.instagram.com/mountrushmorenps/
http://www.nps.gov/
https://www.nps.gov/moru/
https://www.blackhillsplayhouse.com/show-descriptions


discounted tickets. The Playhouse is located in a gorgeous location in Custer State Park. If attending a performance, a
Custer State Park pass is required. Custer State Park passes can conveniently be purchased online here or at the Snack
Bar at the Playhouse.
The Black Hills Playhouse is one of the oldest-running summer stock theatres in the nation and has proudly offered
audiences high-quality performances since 1946. Every year, auditions and interviews are held across the country, and
an amazing cast and crew of professionals are hired from all over the United States. Each year alumni members return,
as well as brand new faces to create a diverse company. Over the summer, the Black Hills Playhouse cast and crew build
beautifully designed sets and costumes and rehearse to perform four unique plays, adding up to 58 total shows from
June through August.
Pay-As-You-Can performances are available the night before each show opens. These performances are general
admission and first come, first served.
Reservations are strongly encouraged. To read show descriptions, view dates, and purchase tickets for Season 78 at the
Black Hills Playhouse, please visit https://www.blackhillsplayhouse.com/show-descriptions, or call 605-255-4141 to
work with a friendly customer service person.  

https://reservations.gooutdoorssouthdakota.com/Licensing/Catalog.aspx
https://www.blackhillsplayhouse.com/show-descriptions




printable copy

https://files.constantcontact.com/5db701af301/e30d9f0c-190a-4aaf-a20b-50f7722727bc.pdf?rdr=true


Custer Senior Center
June Activities

Click here to Check out the Custer School District Information

WEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/1408b515-f123-4bf9-99cd-2c7250ea16b9.pdf?rdr=true
https://www.smore.com/n/pbvgt1


HELP WANTED



5/2/2024















Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

dmurray@custersd.com /custersd.com

Send Us An Email Visit our Website

https://custersd.com/custer-helpwanted
mailto:dmurray@custersd.com
https://www.custersd.com/
mailto:dmurray@custersd.com
http://custersd.com
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Custer Area Chamber of Commerce | 615 Washington St. PO Box 5018 | Custer, SD
57730 US
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